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Cotton
| Incorporated

Anot-for-profit company providing the resources and
research needed to help companies develop and market
superior, innovative, and profitable cotton products.

Our efforts are focused across every area ofthe cotton life
cycle from fiber through finished product.

Our efforts are on behalfof ALL cottons.
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Markets for Cotton Fiber
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The Fiber Decision Process for Brands,
Retailers, and Manufacturers

Which fiber should ITuse in a product?

Natural?
Consumer preference?

Is the fiber acceptable? Health benefit?

Price of cotton relative to other fibers
Cost of manufacturing with cotton

Performance features? .
Technology Economics
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The Sustamnability Challenge 1s a Challenge
to Cotton’s Use m Products
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ZERO COTTON COLLECTION
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VINTAGE SOFTNESS NEXT TO SKIN, ECO-FRIENDLY!

Driven by the return of nostalgiatrend, we developed 0% cotton denim fabric ZERO-COT. This is not only
made to satisfy consumers’ unique pursuit of vintagejeans and also made to feel better. ZERO-COT gives
super softness by the use of TENCEL™ Lyocell, which is next to skin with super soft stretch.

* Soft and skin-friendly
* Natural materials with low carban footprint
* Vintage look with comfort stretch

VIEW PRODUCTS @) VIEW DETAILS

Source: Advance Denim website
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80% of parents feel t“atrﬂ quality play

an important role in purchasing decisions for
children’s clothing

58% believe that "good quality” """IEEH"IF
long-lasting, 23% believe it means good or strong
fibers and materials, and 12% believe the garment
was made well

8% sav that quality anc (4Q%) are very
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important in their clothing purchase decisions

77% say that better quality garments are made from

all-natural fibers such as cotton
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RESTech COTTON
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THEFUTURE OF
COMFORTABLE, DURABLE
AND SUSTAINABLE COTTON
SHEETING TECHNOLOGY




= RESTECH COTTON™:

REVOLUTIONIZE SLEEP
WITH COMFORT AND
SUSTAINABILITY
<
* Quick-Drying &Cooling: 50%faster drying ReTToee "“ y"i‘f" T
than rayon, perfect for hot sleepers. a i R

* Built to Last: Withstands frequent
launderings, outperforms polyester and

rayon.
+ Touch of Luxury: 40%softer than standard 5
I /
cottor.l sheets. | .
+ Sustamable: 100%natural, biodegradable. E |
e /
_— -

RESTech COTTON™ Technology Cotton Incorporated © 2024 18
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Markets for Cotton Fiber
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Opportunities for Cotton

Trend toward Reusables

A
Diapers and pads \/

Period Products




Cotton Product Opportunities
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BREAKING NEWS

Nike Introduces Period Shorts

One Leak Protection is available in Nike One Short silhouette
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In April, Nike introduced the One Leak Protection: Period Short, which is available in the Nike
One Short silhouette. The shorts feature Nike Leak Protection: Period, an ultrathin, absorbent
liner that helps protect against period leaks, to help expand sport and movement for the next

generation, so teens and adults can continue doing what they enjoy with peace of mind.

The proprietary material technology went through significant validation and wear testing,
creating a new Nike-innovation-backed solution to provide added protection. Nike designers
created and tested more than 30 prototypes to find the just-right fit for movement and

comfort.

"Fear of bleed-through is real — and not just through the teen years, but through the entire
journey of menstruation,” says Lisa Gibson, Senior Project Manager, Nike Apparel Innovation,
and a key player in developing this new innovation. “Nike Leak Protection: Period is for people

with periods across all life stages, designed to give them an added |layer of confidence so they

can feel secure during all forms of sport and movement. It's an innovation that we believe will




COHITECH

Cotton High Tech S.L. e Cotton is highlydesirable for the emerging period and incontinence

markets

* Hypoallergenic, breathable, non-irritating
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Made with Organic Cotton
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Cotton Circularity

Grown from Earth

cottonworks'



Marketmg Cotton’s Afterlife

DIVE BRIEF

Diesel and Lee collaborate on recycled denim capsule
The four-piece collection launched globally last week and
features jeans made from unsold fabric sourced from both

brands’ stock.
Published March 11, 2024

The jeans cost $350 each and are available in select Diesel
and Lee stores and on each brand’s e-commerce sites

A pair of denim jeans from the Diesel collaboration with Lee. Courtesy of Diesel Loves Lee

Source: Fashion Dive March 11,2024



Bedroom

« Sheets
* Blankets
Bathroom
« Towels
« Feminine
Kitchen Hygiene : .
Dish towels » Cosmetics e
Place mats * ILotions -\ Family Room
Tablecloths * Toothbrush S— * Rugs
Bathtl_lb « Upholstery
Disposible * Pillows
wipes
Cups/Mugs * Picture
Dishwasher Frames
acoustic * Switch plates
msulation - * TVscreens
Ice Cream ' — < Natural
Cottonseed oil 2 - .
| . | Biodegradable

Recyclable
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COMPOSTING AT CORNELL

Images: courtesy of Cotton Incorporated research at Cornell, photographed by Insights International, Inc.
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