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Senior Vice  Pre sid ent, Glob al sup p ly Chain Marke ting



A not-for-p rofit comp any p rovid ing  the  re source s and  
re search ne e d e d  to  he lp  comp anie s d e ve lop  and  marke t 
sup e rio r, innovative , and  p rofitab le  co tton p rod ucts.

O ur e fforts are  focuse d  across e ve ry area o f the  co tton life  
cycle  from fib e r throug h finishe d  p rod uct.

O ur e fforts are  on b e half o f ALL co ttons.



Sourcing  + 
Manufacturing

Re tail + 
Marke ting

Fab ric + 
Technolog y

Fashion +
Trend Sustainab ility



Re source s

Fab ric Innovations Tre nd  Fore casting Marke t &
Consume r Information 

Te chnolog y Innovations Te chnical Ed ucation Sustainab ility



With hund re d s of 
easily searchab le  
re source s, we ’re  
your g o-to  textile  
too l for d iscove ring  
what’s p ossib le  with 
co tton.

co ttonworks.com

@cotton_works



Marke ts for Cotton Fib e r

80%
10-15%

5%

Sources: Industry estimates; Getty Images



Is the  fib e r acce p tab le ?

Te chno lo g y Eco no m ics

Marke ting

Natural?
Consumer p re fe rence?
Health b ene fit?

Price  of cotton re lative  to othe r fib e rs
Cost of manufacturing  with cottonPerformance  features?

Which  fib e r sho uld  I use  in  a  p ro d uct?

The  Fib e r De cision Proce ss for Brand s, 
Re taile rs, and  Manufacture rs
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 Sustainab ility
 Circularity
 Re cycling
 Biod e g rad ab ility



The  Sustainab ility Challe ng e  is a Challe ng e  
to  Cotton’s Use  in Prod ucts

Source: Advance Denim website
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 Traceab ility 
 Xinjiang
 National O rig in



Performance Technologies

Wate r 
Re p e lle ncy

Wrinkle
Re sistance

Moisture  
Manag e me nt

Moisture  
Manag e me nt

Enhance d  
Durab ility

100% Cotton 
Stre tch



Durab ility  =  Susta inab ility
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Te ns of Millions o f units o f STO RM 
COTTO N®, WICKING WINDO WS® 

and  TO UGH COTTO N® te chnolog y 
p rod ucts



RESTech COTTON  Technology

THE FUTURE OF 
COMFORTABLE, DURABLE 
AND SUSTAINABLE COTTON 
SHEETING TECHNOLOGY



RESTech COTTON  Technology

RESTECH COTTON : 
REVOLUTIONIZE SLEEP 
WITH COMFORT AND 
SUSTAINABILITY

• Quick-Drying & Cooling: 50% faster drying 
than rayon, perfect for hot sleepers.

• Built to Last: Withstands frequent 
launderings, outperforms polyester and 
rayon.

• Touch of Luxury: 40% softer than standard 
cotton sheets.

• Sustainable: 100% natural, biodegradable.

Cotton Incorporated © 2024 18
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Cotton Product Opportunities



• Cotton is  highly desirable for the emerging period and incontinence 
markets

• Hypoallergenic, breathable, non-irritating



Cotton Circu la rity



Marke ting  Cotton’s Afte rlife

The jeans cost $350 each and are available in select Diesel 
and Lee stores and on each brand’s e-commerce sites

Source: Fashion Dive March 11, 2024

DIVE BRIEF
Diesel and Lee collaborate on recycled denim capsule
The four-piece collection launched globally last week and 
features jeans made from unsold fabric sourced from both 
brands’ stock.
Published March 11, 2024



Kitchen
• Dish towe ls
• Place  mats
• Tab le clo ths

• Disp osib le  
wip e s

• Cup s/Mug s
• Dishwashe r 

acoustic 
insulation

• Ice  Cream
• Cottonse e d  o il

Family Room
• Rug s
• Up holste ry
• Pillows

• Picture  
Frame s

• Switch p late s
• TV scre e ns

Bedroom
• She e ts
• Blanke ts

Bathroom
• Towe ls
• Fe minine  

Hyg ie ne
• Cosme tics
• Lotions
• Toothb rush
• Bathtub

Natural
Biod eg rad ab le

Recyclab le
Renewab le

Soil



COMPOSTING AT CORNELL  
Images: courtesy of Cotton Incorporated research at Cornell, photographed by Insights International, Inc.
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