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1  Introduction




Global not-for-profit research
Neither manufacture nor sell

Cotton from seeds to
sustainability

400-500 Research projects
per year
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APPAREL Nonwovens in
the Market
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NONWOVENS

MADE WITH COTTON




The Nonwovens
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The Nonwovens Market is... &

n Fast Growing
Diverse
Global
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3 Challenges &
Solutions




Challenges for Cotton in Nonwovens...

« Disposable products * Ingredient Transparency

COST CONSUMER TECHNICAL
MISCONCEPTIONS FUNCTIONALITY
» Cost of materials  Sustainability * Manufacturing
* Global shortage (?) * Fiber Content processes

« Natural properties

« Competitive fibers




Challenge: Cost

CHALLENGES

Cost comparison

Global shortage
(?)

Disposable
products

SOLUTIONS

Natural,
premium fiber

No global
shortage

Sustainable
solutions



Challenge: Consumer Misconceptions
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Source: Cotton Incorporated, cottonworks.com



Challenge: Consumer Misconceptions
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Challenge: Consumer Misconceptions
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Challenge: Technical Functionality
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Why Cotton in Nonwovens?

Consumers love cotton

Environmentally friendly

Performance fiber




Benefits of Cotton

@ Naturally Skin-Safe

Biodegradable:

95%+in 28 days in compost environment &
sewer and septic systems




The Power of the Seal

Q Helps to Helps inform
\ identify buying decisions
cotton
0 duct
95 A products
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Souice: Cotton Incoipoiated’s 2020 Seal of Cotton Consumei Reseaich
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Innovative Cotton Solutions
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Tampliners


http://www.callal.ly/
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Single-Use Plastic Alternative
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Thank You
| Sara Curley

Marketing Assistant, Nonwovens
Marketing

Email; SCurley@Cottoninc.com
W Cotton
{3y Incorporated
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